DECLARATION
Recommendations of the 3rd European Congress on Rural Tourism

26-28th September, 2007, Eger, Hungary

 (draft)

Concerning the future development of the rural and country tourism,
in conformity with the following documents:  “European Charta of Rural Areas”, accepted by the European Council in 1996; “Common Agrarian and Rural Politics in Europe” (CARPE), elaborated in 1998; “AGENDA 2000”, defined in 1999; the European Landscape Convention; the Council Regulation 1698/2005 about EAFRD; and the Decision on Community Strategic Guidelines for Rural Development (2006/144/ED);  
on the basis of the evaluation of the lectures, comments, country presentations and case studies presented at the 3rd European Congress on Rural Tourism in Eger (HU), 27th and 28th of September 2007,
EUROGITES – European Federation of Farm and Village Tourism, the voice of this sector in Europe as its representative stakeholder organisation,  and its Hungarian member organisation, the Hungarian Association of Rural and Agrotourism,  with the support of the participants at the  3rd European Congress on Rural Tourism celebrated in Eger (HU),  submit the following recommendations to the European Union and its member countries, Parliaments, Governments, local authorities, enterprises and experts dealing directly or indirectly with tourism in rural territory: 
1. The dynamic development and diversification of tourism in recent decades have brought unexpected progress throughout the world. Within tourism, different sub-types related to rural territory and assets, such as country accommodation, trekking, ecotourism, horse riding, hunting, fishing, thermal and health tourism, water tourism, biking, cultural, heritage, castle tourism, gastronomy, wine tourism, festivals, religious and pilgrim tourism, etc. show the important growth rates, and additionally they trigger special infrastructure networks related to them.  At the same time, parallel with the processes of globalisation, concepts such as sustainability, environment and nature protection, the defence of natural and human-made heritage, unique local attractions, spatial and territory planning and regional development, or preserving and fostering cultural identity and traditions have strong interrelation with tourism, as is also confirmed by the upcoming Commission Statement on Sustainable Tourism in Europe. Rural tourism has got an outstanding and transversal role in all these aspects,  but there is yet no adequate general political acknowledgement of this fact.
2. Rural tourism plays a key role in maintaining the identity of rural communities, sustainable development of rural areas, keeps the local population in the territory, and is effective for closing up underdeveloped territories. A living, producing agriculture cares also for the landscape and cultural setting, and is at the heart of any rural tourism product.  All these serve, at the same time, the preservation and improvement of the rural environment, fostering activities linked to the countryside, gastronomy, handicrafts, folk architecture, cultural and religious traditions; they strengthen the local communities and provide new jobs.  Furthermore, sustainability, landscape, and nature are key elements of the rural tourism product, high synergy effects are possible through cooperation with European initiatives like the upcoming European Communication on Sustainable Tourism, the Natura2000 Network, or the European Landscape Convention.
3. The general implementation of the LEADER approach within the actual planning period 2007-2013, shall strengthen the cooperation between local authorities, civil organisations (NGOs) and private enterprises through the action groups for the sake of sustainable, complex and experience-centred tourism development. With preoccupation we notice that amongst the 27 member states, less than  20% of the overall EAFRD funds are programmed to the axis 3 and 4 which can be used for this task.  As well, in several cases members association of Eurogites, non-farmers but active in rural tourism, were not consulted nor associated to the National Rural Developments Program elaboration process. In the 17 new member countries, where no previous experience with LEADER exists, special care must be given to a real participative approach and implementation.
4. Legal regulation and its practical implementation need to allow for unique, genuine tourism products, programmes, services and their packages managed by local structures.  Regulation must not "kill the chicken of golden eggs". Our strength is diversity, combined with a personal and friendly relation with the tourist that creates individual, unrepeatable experiences. The economic role of our small tourism business, specially on depressed rural areas is tremendous and must be more acknowledged and supported by governments. In Europe, the most attractive and diverse Rural Tourism destinations are those that established favourable regulations and effective support structures which create a positive leverage for the feasibility of rural accommodations, gastronomy, services, traditional programmes, information services, general and special tourism infrastructure networks, and local and homemade products, even if they do not constitute a full-time business activity.  
5. On governmental level, it has a special importance to acknowledge the multi- and interdisciplinary, intersectorial, inter-departmental and international character of rural tourism, and thus to assure an integrated sectorial, territorial and network planning and development. The policies which aim at improving general infrastructure (e.g. building of new agricultural roads, renovation of unclaimed roads which can be used for tourism purposes, etc.) related to  rural and village development, need to be better coordinated between the different levels and departments under the guidelines of the EC Community Strategic Guidelines for Rural Development, be it at local, regional, national, or European level in order to achieve the practical implementation of the unified regional policy and the closing up of the underdeveloped regions. 
In this context, attention should be given to the following: 
· Conformity between the National or Regional Development Plans and their stressed sectorial and regional operative programmes, and the respective Rural Development Plans;

· Planning and complex development of rural tourism needs to be included at both levels mentioned above, independently from the differences between the European funds and the national co-financing possibilities

· For assuring the two above claims, it is necessary to harmonise the different territorial definitions of the regions (NUTS-2)–and the small districts (former NUTS-4).
6. While general consumer demand trends are favourable to the basic characteristics of rural tourism, too little is known about motivations, expectations, satisfaction, and potential demand for new leisure products that can be offered in rural territory.  More investigation, empirical evidence, and statistics are urgently needed in this field, provider organisations have an important role and interest in gathering and evaluating sample data.  International transparency of the product must be achieved in a flexible and feasible way, through basic assessment criteria like those already put in force by EuroGites which include, but also go beyond, the purely technical aspects usually applied by classification schemes, while allowing for regional and national differences. The increasing importance of electronic media and sales channels for marketing requires a communication policy aimed to create the “virtual trust” of consumers, making specific use of the Web2-based communication.  
In consequence,   EuroGites as the voice and representative of all small Rural Tourism services in Europe 
· is strongly committed to a sustainable, small-scale tourism development that integrates, fosters, and benefits environmental, cultural, and local community interests 
· demands an adequate recognition of the role that Rural Tourism has and can have in future for the survival of many rural areas in Europe, and therefore demands consultation and representation in all Rural Development committees and structures on regional, national, and European level. 
· demands a review and adaptation of policies and legal frameworks in such a way that they allow and foster the existence of small initiatives and activities, specially non-commercial and SSME rural tourism services, within a concept of multi-activity in rural territory 
· is committed to the concept of Public-Private-Partnership for the definition and implementation of policies related to rural development, as reflected in the LEADER approach.

· is equally committed to a market based understanding of rural tourism, where rural assets are valued and paid for by the different tourism market segments.   In order to define adecuate products, improvement in research, statistics, but also a professional local management of tourism resources is needed and must receive more support.   
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